USF Recap Hub | Quarter 1 (April – June 2026)
A Quarter of Growth and Impact
The first quarter of the 2026/27 financial year was defined by growth, innovation and meaningful community engagement. Through strategic partnerships, expanded digital connectivity and targeted public education initiatives, USF continued advancing its mission of ensuring all Jamaicans have greater access to digital opportunities.
From the successful USF Connec' Di West Road Tour to nationwide stakeholder engagement and community outreach, the quarter demonstrated the power of collaboration in transforming lives through technology.

Quarter 1 Performance 
	Impact Area
	Result

	People Reached
	238,388

	Digital Content Views
	1,144,135+

	Audience Engagement
	13,237

	Public Relations Value
	J$2,998,003.25

	Community & Public Wi-Fi Sites Activated
	65

	Community Engagement Activities Supported
	30

	Media Placements
	41

	Sponsorship Secured
	Approximately J$2 Million



Performance Highlights
	KPI
	Target
	Q1 Achievement
	Status

	Marketing & PR Strategy
	1
	Completed
	✅

	Community Wi-Fi Launches
	62 Hotspots
	Achieved
	✅

	Connect JA Public Wi-Fi Launches
	3
	Completed
	✅

	New Signage Restoration
	277 Annual
	154 Installed
	55.6%

	Existing Sign Replacement
	40 Annual
	14 Installed
	Ahead of Schedule

	Sponsored Events
	4
	14
	350%

	Non-ICT Donations
	3
	16
	533%

	Social Media Growth
	7.5% Quarterly
	22%
	293%

	Social Media Engagement
	2.5% Quarterly
	12%
	480%

	Positive Media Coverage
	80%
	100%
	Exceeded

	Public Education Survey
	100 Responses
	107 Responses
	107%



Quarter 1 Highlights
Expanding Digital Connectivity
The USF successfully launched 65 Community and Public Wi-Fi hotspots across Westmoreland, St. James and Hanover through the USF Connec' Di West Road Tour, bringing reliable internet access closer to thousands of Jamaicans.
Strengthening Visibility
To improve awareness and accessibility of public Wi-Fi services, the Fund installed 168 new Community and Public Wi-Fi signs islandwide, with an additional 120 Community Access Point (CAP) signs currently in production.
Building Stronger Partnerships
Strategic partnerships generated approximately J$2 million in sponsorship support, helping expand community engagement while increasing awareness of USF programmes and services.
Driving National Awareness
The Marketing and Public Relations Department secured more than 41 media placements across television, radio, print and digital platforms, including:
· Television Jamaica
· Radio Jamaica 
· Jamaica Information Service (JIS) 
· The Jamaica Gleaner 
· Jamaica Observer 
· Western Mirror 
· Other national and community media 
Supporting Communities
Throughout the quarter, USF supported 30 community initiatives, reinforcing its commitment to education, youth development, digital inclusion and national development.

Community Engagement Highlights
	Month
	Featured Activities

	April
	TVJ Schools' Challenge Quiz Finale • CARIBNOG 31 • ICT Device Handover – Trelawny Municipal Corporation • MICO IP Summit Launch • Mystique Impact Conference • Media Training

	May
	JIS Awards • Nationwide Read Across Jamaica • Read. Speak. Lead. • JPS Community Connect Mini Fair • Suncity Radio Read & Win School Tour • Kingston Bookshop Digital Schoolhouse Event

	June
	USF Connec' Di West Road Tour (Westmoreland, St. James & Hanover) • St. Ann Western Primary School Quiz Competition • Rotaract Conference • New Green Primary Graduation • Jamaica Global Sports Summit • JCDC Festival Queen Coronations



Looking Ahead
Upcoming Activities
	Date
	Event

	July 2
	USF Connec' Di West Samsung Smart TV Giveaway

	July 5–26
	El Clásico Football League

	July 11
	Somerton Community Giveback

	July 12–16
	MOESYI Annual School Leadership Conference

	July 31 – August 2
	Adult Summer Camp

	July – August
	Annual Health Fair & Back-to-School Treat

	July – August 6
	JCDC Independence Celebrations 



Thank You for Connecting with USF
Every project completed, every partnership formed and every community reached represents another step towards a more digitally connected Jamaica.
Thank you for being part of the journey as we continue connecting people to opportunities through technology.

